


Forward Looking Statements  

In this presentation, we make statements concerning our expectations, beliefs, plans, objectives, goals, strategies, and future events or performance. Such statements 

are ñforward-lookingò statements within the meaning of the Private Securities Litigation Reform Act of 1995 and relate to trends and events that may affect our future 

financial position and operating results. The terms such as ñwill,ò ñmay,ò ñcould,ò ñwould,ò ñplan,ò ñbelieve,ò ñexpect,ò ñanticipate,ò ñintend,ò ñproject,ò "target," and similar 

words or expressions, as well as statements in future tense, are intended to identify forward-looking statements. Forward-looking statements should not be read as a 

guarantee of future performance or results, and will not necessarily be accurate indications of the times at, or by, which such performance or results will be achieved. 

Forward-looking statements are based on information available at the time those statements are made and/or managementôs good faith belief as of that time with respect 

to future events and are subject to risks and may differ materially from those expressed in or suggested by the forward-looking statements. Important factors that could 

cause such differences include, but are not limited to: reduced purchases of our products by General Motors Company (GM), FCA US LLC (FCA), or other customers; 

reduced demand for our customers' products (particularly light trucks and sport utility vehicles (SUVs) produced by GM and FCA); our ability to develop and produce new 

products that reflect market demand; lower-than-anticipated market acceptance of new or existing products; our ability to respond to changes in technology, increased 

competition or pricing pressures; our ability to attract new customers and programs for new products; our ability to achieve the level of cost reductions required to sustain 

global cost competitiveness; supply shortages or price increases in raw materials, utilities or other operating supplies for us or our customers as a result of natural 

disasters or otherwise; liabilities arising from warranty claims, product recall or field actions, product liability and legal proceedings to which we are or may become a 

party, or the impact of product recall or field actions on our customers; our ability or our customers' and suppliers' ability to successfully launch new product programs on 

a timely basis; our ability to realize the expected revenues from our new and incremental business backlog; risks inherent in our international operations (including 

adverse changes in political stability, taxes and other law changes, potential disruptions of production and supply, and currency rate fluctuations, including those resulting 

from the United Kingdom's vote to exit the European Union); negative or unexpected tax consequences; our ability to consummate and integrate acquisitions and joint 

ventures; global economic conditions; our ability to maintain satisfactory labor relations and avoid work stoppages; our suppliers', our customers' and their suppliers' 

ability to maintain satisfactory labor relations and avoid work stoppages; price volatility in, or reduced availability of, fuel; our ability to protect our intellectual property and 

successfully defend against assertions made against us; our ability to successfully implement upgrades to our enterprise resource planning systems; our ability to attract 

and retain key associates; availability of financing for working capital, capital expenditures, research and development (R&D) or other general corporate purposes 

including acquisitions, as well as our ability to comply with financial covenants; our customers' and suppliers' availability of financing for working capital, capital 

expenditures, R&D or other general corporate purposes; changes in liabilities arising from pension and other postretirement benefit obligations; risks of noncompliance 

with environmental laws and regulations or risks of environmental issues that could result in unforeseen costs at our facilities; adverse changes in laws, government 

regulations or market conditions affecting our products or our customers' products (such as the Corporate Average Fuel Economy (CAFE) regulations); our ability or our 

customers' and suppliers' ability to comply with the Dodd-Frank Act and other regulatory requirements and the potential costs of such compliance; and other 

unanticipated events and conditions that may hinder our ability to compete. It is not possible to foresee or identify all such factors and we make no commitment to update 

any forward-looking statement or to disclose any facts, events or circumstances after the date hereof that may affect the accuracy of any forward-looking statement. 
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Agenda  

V 2Q-2016 Highlights  

 

V Technology Leadership  

 

V Backlog and Diversification  

 

V 2016 Full Year Outlook  

 

VQ&A 
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2Q ς 2016 

 Net Sales  $1.025B
 

 Adjusted EBITDA*  $164.8M 

 Adjusted EBITDA Margin 16.1%
 

 EPS $0.90 

2Q-2016 Financial Results  

Á Achieved record quarterly sales, gross profit and EBITDA. Compared to 2Q 2015, gross margin and 
EBITDA margin increased 230 basis points and 150 basis points, respectively. 

Á Net income increased over 21% from 2Q 2015 to $71.0 million, or $0.90 per share. 

Á Generated over $205M of positive Free Cash Flow* LTM as of 6/30/2016 and reduced Net Debt* to 
EBITDA to 1.7x 
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Revenue Growth  

 

 

Increase in production volumes (including the impact of our 
new business backlog) driving continued sales growth  

Dollars in billions 

          2013                   2014                      2015                  2016 Target 

 $3.2  

 $3.7  
 $3.9  

 Ғ$4.0  
Sales 
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11% 
8% 

Global Passenger Car & CUV            Global Light Truck   

Estimated 2016 AAM Production Volumes 
Growth by Key Product Segments 

 



Operating Performance  

* For definitions of terms, please see the attached appendix. 
1
 ¢ŀǊƎŜǘŜŘ нлмс ǎŀƭŜǎ ƻŦ ҒϷп ōƛƭƭƛƻƴ ƳǳƭǘƛǇƭƛŜŘ ōȅ ǘƘŜ нлмс ǘŀǊƎŜǘŜŘ 9.L¢5! aŀǊƎƛƴ ƻŦ Ғ15.0%-15.5% 

  

 

Strong production levels and solid operational 

execution contribute to expanding profitability  

Dollars in millions 

 $422  

 $512  

  $571  

Adjusted EBITDA* 
Ғ$600 -$6201 

   2013                      2014                       2015               2016 Target  

13.2% 

13.9% 

14.6% 

Adjusted EBITDA Margin 
ҒмрΦл҈-15.5% 

   2013                       2014                       2015                 2016 Target 
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Free Cash Flow & Leverage  

ü  AAM is generating robust free cash flow  

ü  Rapid deleveraging of the balance sheet  

Dollars in millions 

 
* For definitions of terms, please see the attached appendix. 

 

$123.1 

$189.5 

2013 2014 2015 2016 Target

Cumulative FCF since 2013 

$4 

$127 

$317 

 > $450 
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3.3 

2.5 

1.9 

1.7 

Net Debt* / Adj. EBITDA Ratio 

12/31/2013          12/31/2014          12/31/2015          6/30/2016  





AAM Technology Leadership  

GREEN  
SAFETY  

and PERFORMANCE 
CONNECTIVITY and 
ELECTRIFICATION 

Lightweight and Efficient 
Áv¦!b¢¦aϰ ƭƛƎƘǘǿŜƛƎƘǘ axles and 

drive units 

ÁNew component         
manufacturing processes 

ÁAdvanced materials 

ÁLube flow improvements 

ÁPower density 

 

AWD Technologies  
ÁEcoTrac® disconnecting               

AWD system 

Áe-AAMTM electric driveline solutions 

Driveshafts 
ÁSylentTM driveshaft technologies 

and NVH system integration  

ÁTunable crash features 

Mechatronics and Vehicle Controls 
ÁHybrid and full electric driveline 

solutions 

ÁActuators and sensors 

ÁElectronic LSD front- drive axles 

ÁIntegrated wheel torque             
distribution controls 

ÁFully integrated vehicle controls 
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Disconnecting AWD Systems  

A   Disconnecting   
     power  
     transfer unit 

 

C  Rear drive unit      
     module with  
     electronic control 

D  Torque transfer  
     device 
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B   Multi -piece  
     driveshaft 

 

A 
B D 

Á Our EcoTrac® AWD system is disconnected when AWD traction is not needed  

Á System automatically engages when it senses AWD traction requirement 

Á EcoTrac® increases AWD fuel economy through the reduction of spin loss         

EcoTrac ® utilizes electronics and connectivity to improve 

Fuel Economy, Safety, and Vehicle Performance  

C 
C 

D 

A 

B 
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EcoTrac ® Sales Growth  

AAMôs Technology Leadership is driving   
global sales growth and diversification  

 $0    

 $244  
 Ғ $300  

Ғ $600  

EcoTrac® Sales  

Dollars in millions 

2012 Actual                             2014 Actual                             2016 Estimate                          2018 Estimate 
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e-AAM Electric Driveline Systems  

ü One e-AAM award in our new business backlog  

ü Future opportunities to increase served market and vehicle content  
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Á Improves fuel efficiency up to 30% 
and reduces CO2 emissions 

ÁTorque vectoring for maximum 
traction and ride control 

ÁScalable and customizable to 
customer specifications �± from mild 
hybrids to fully electric vehicles 


